
Rural Fleet trainer, Ryan 
Stretesky, Omaha/Metro 
Fleet Supervisor & 
Trainer / HR Rep., Joe 
Dreher and our Omaha/
Metro Procedural quality 
and safety trainer Perry 
Fox.  It can take up to 4 
weeks to become a certi-
fied driver for Prince of 
the Road.  Last but not 
least, our Customer Ser-
vice Department is un-
matched with an office 
headquartered in central 
Nebraska to handle all 
Rural communities and 
branch office headquar-
tered in Omaha, NE.  
Prince of the Road staff is 
trained to put themselves 
on the other end of the 
phone line.  Treat our 

clients the way we 
would like to be 
treated.  Yes, this is a 
very simple philoso-
phy, but an undeni-

able win-win philosophy 
for all parties involved.  
With our continued tech-
nological in house ad-
vancement and a true 
management team, we 
will continue our mission 
to be the “Transportation 
Providers Who Care!”  
Thank you for choosing 
Prince of the Road.  We 
truly appreciate your 
business and enjoy serv-
ing our great state of Ne-
braska. 

 

From: 

The Staff, Management 

and Drivers at 

Prince of the Road  

The Transportation Pro-
viders Who Care!  Sounds 
good, right, but what 
does it really stand for?  It 
sounds like such an easy 
thing to say.  But does 
Prince of the Road truly 
live up to such a pro-
found statement?  First, 
one must break down the 
term Transportation Pro-
viders.  In general, this 
could simply mean an 
individual or group that 
transports a person from 
point a to point b and 
that’s the end of the story.  
Not the case for Prince of 
the Road.  Prince of the 
Road is a commercial 
passenger transportation 
provider providing trans-
portation where there is 
need and necessity.  
Prince is held to 
higher standards in 
every aspect of the 
industry.  The fleet is 
regulated in many areas 
alone.  Vehicles are re-
quired to have necessary 
safety equipment in the 
vehicles at all times, vehi-
cles are on a detailed,  
routine maintenance 
schedule for the protec-
tion and safety of the 
public, the passenger, the 
drivers and the company.  
Commercial transporta-
tion providers are con-
tinually monitored by our 
state regulatory agency.  
In Nebraska, that agency 
is the Nebraska Public 
Service Commission 
(NPSC).  Additionally, 
commercial carriers are 
monitored closely by the 
insurance industry.  The 
necessity for a reliable 

and educated insurance 
carrier is extremely criti-
cal in the high risk indus-
try of passenger transpor-
tation.  In Prince of the 
Road’s case, we employ a 
full time experienced 
Master Mechanic, Ryan 
Stretesky, to establish 
strong working relation-
ships with other qualified 
mechanics throughout 
the state of Nebraska to 

assure that all mainte-
nance needs and require-
ments are met and ad-
hered to.  To accommo-
date our commercial in-
surance needs, the CEO, 
Jim Laudenklos is ex-
tremely knowledgeable in 
the industry having pre-
viously worked in the 
insurance industry for 
several years as an ad-
juster.  Equally important 
are all the critical steps 
taken to assure that trust-
worthy, safe and courte-
ous drivers are thor-
oughly screened and in-
terviewed by Prince of the 
Road’s Quality Employ-
ment team consisting of 
our Transportation Safety 
Director, Keri Jensen, 
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 Prince of the Road continues to go through an exciting period of transition.  Management has 

taken giant steps towards enhancing customer service in all areas of the organization.  In the past 60 days 

there has been a significant number of safe, clean and mechanically sound vans purchased that have been 

rotated into circulation.  This has a direct impact on the morale of our clients and passengers.  Our goal is to 

promote as much optimism as possible.  

 First, the number of technological upgrades that are continually being tried, tested are being imple-

mented at critical stages of the transportation process.  One of the most recognized features is caseworker 

and counselor accessibility to the Prince of the Road dispatch system that allows them the ability to verify 

transport times, locations and drivers.  A major step in the direction of protecting passengers of Prince of the 

Road.   

 Next, leading the excitement is the  focus on customer service procedural implementations that 

are providing to be priceless.  Prince has increased the number of Customer Service Representatives and 

incoming phone lines by 40%.  Thus, reinforcing the fact that your call is very important to us and that we 

make every effort to accommodate that call in a professional, friendly and timely manner.   

 Lastly, Prince of the Road always has and always will continue to make efforts to meet with our 

clients and customers on a one on one basis to make sure that we are meeting the needs specific to the 

client.  Diana Williams, our Senior Marketing Rep. And Amy Fox our Director of Marketing  are continually 

meeting with existing and new clientele with updated information and materials about Prince of the Road.  

Nebraskaõs Premier Passenger Transportation Provider. 

From The CEO, James Laudenklos (Service & Quality Upgrade Transitions) 

has become evident that 

we are making a differ-

ence for our youth, and 

for the families that care 

and provide for those 

youth.  Additionally, we 

work hand in hand on a 

daily basis with organiza-

tions and facilities devel-

oped to enhance the lives 

of our youth.  Prince of 

the Road is in the process 

of establishing a founda-

tion designed exclusively to 

help provide educational 

materials and extracurricu-

lar activities to be utilized 

by organizations such as 

youth placement homes and 

youth treatment facilities 

throughout the state of 

Nebraska.  It’s an exciting 

process, and one in which 

true compassion is demon-

strated. 

From The COO, Sean Schroll (Miles 4 Youth Foundation affiliation) 

 Prince of the Road 

continues to evolve around a 

primary nucleus of which we 

all can relate.  From POTR’s 

inception, our mission has 

always been to make a dif-

ference.  Over the years, it 
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Prince Contributes to a recog-
nized classroom book called 
My Favorite Book.  The book 
is designed to help children in 
their early learning years with 
some very basic and necessary 
fundamental skills.  The book 
is used in classrooms around 
the U.S including Prince of 
the Roadõs home town of 
Ravenna, NE.  The books is 

created by: 

http://www.myfavoritebookland.com/aboutus.aspx 

(CTRL + Click Here) To Go To Link 

 

 

Maria Mendez (Omaha/Metro) 

Maria introduces Prince of the Road Passenger 

Transportation Services to the Omaha Metro His-

panic community.  Maria’s bilingual skills are proving 

to benefit all parties involved in minimizing the 

communication gaps that exist in the transporta-

tion industry.  Maria’s involvement is a welcome 

addition to the advancement of Prince of the Road. 

Amy Fox (Omaha/Metro) 

Recently, many organizations and facilities may have had the opportu-

nity to meet with Prince of the Road’s new Director or Marketing.  

Amy has a sincere desire to assure Prince of the Road clients that 

customer service is our number one priority.  Amy is driven and fo-

cused on learning what each and every customer seeks and expects 

relevant to their transportation needs. 

Diana Williams (Rural) 

Not enough can be said 

about Diana’s experience in 

the industry.  Diana is our 

Rural Senior Marketing 

Representative and you can 

rest assured that when 

Diana comes to visit she is 

there for you, the client. 

Prince PUZZLER 
 

Two in a corner, 

One in a room, 

0 in a house, but 1 in a 

shelter, 

 

What Am I? 

http://www.miles4youth.alivecity.net/site/

view/73359_PrincePUZZLER.pml 

CTRL + Click Here 

Employees In The 

Spotlight 

http://www.myfavoritebookland.com/aboutus.aspx
http://www.miles4youth.alivecity.net/site/view/73359_PrincePUZZLER.pml
http://www.miles4youth.alivecity.net/site/view/73359_PrincePUZZLER.pml


  Winter Weather Safety Rules!   How to stay safe this winter! 
 

1.  Dressing for cold weather:   

    Wear several layers of loose fitting, lightweight clothing.   

    Wear mittens instead of gloves.  Wear a hat.   

    Remember that entrapped, insulating air, warmed by body heat is the best protection from the cold.   

2.  Avoid Overexertion:    

    The strain from cold temperatures and heavy labor such as shoveling, pushing a car, or walking in deep snow 

 may cause a heart attack in older and less physically fit individuals.   

3.  Winterize Your Vehicle Early:   

   Be prepared against the first blast of winter.  Avoid automobile gas line freeze ups by keeping your tank  

 greater  than half full at all times.   

   Make sure that your car has adequate antifreeze.   

   Make sure that your tires have good traction and are inflated to the right pressure.  

   Make sure that your heater and defroster work properly.  

   Make sure that your battery is not more than 3 years old and that it can carry a full charge.  

   Make sure that you have a good ice scraper.  

4.  Carry a Winter-Survival Safety Kit in your vehicle:   

   Bring along blankets and a bright piece of cloth to tie on your antenna if you become stranded.   

   Flashlight with spare batteries.  

   Extra change of clothing to keep dry.  

   Non-perishable foods such as candy bars, canned goods, or high calorie food like Power Bars.  

   A can and waterproof matches (used to melt snow for drinking water).  

   A compass, shovel and sand, tow rope, and jumper cables.  

5.  Before traveling:  

   Check the latest road conditions before you head out into Winter weather.  

   Let someone know where you are going and when you think you will reach your destination.  

6.  If you become stranded in your vehicle during a Winter storm:   

  Stay in your car, truck, or minivan.  

   Run the engine at 10 minute intervals for heat.  

   Maintain proper ventilation by making sure the exhaust pipe is not plugged.  

   Leave the windows open slightly to avoid carbon monoxide poisoning.   

   Make yourself visible to rescuers.  Tie a bright cloth to your antenna or door handle.  

   Turn on the dome light at night, but only when running the engine.   

7.  At home, do the following before Winter becomes a reality:   

   Have your furnace checked before you need to use it.  

   Seal any windows that you suspect allow cold air into the house with caulking or plastic.   

   Include a home safety kit that includes extra non-perishable food, medicine, and a battery operated radio.  

   Keep a flashlight and extra batteries handy.  

   Keep candles and matches handy for extended periods of electrical loss.  

8.  If you lose heat in your home:  

   Seal off any unused rooms by stuffing towels or rags in the cracks under the door.  

   Cover the windows with blankets or sheets at night if you have some extras available.  

   Use only devices that are designed for heating indoors during as emergency heat source and handle all safety 

 precautions.   

9.   Install and test smoke alarms in your home:  

   Have fire extinguishers checked to combat an accidental fire due to the use of alternative heat sources. 
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Prince of the Road 

P.O. Box 124 

Ravenna, NE 68869 

Phone:  1-888-452-3194 

Fax:  1-308-452-3867 

Email:  prince1@nctc.net 

Driving Opportunities 

with  

Prince of the Road: 

 

Omaha/Metro Area Contact: 

Joe Dreher 

Phone:  1-402-306-9307 

Email:  jdreher@princeoftheroad.net 

 

Rural Area Contact 

Keri Jensen 

Phone:  1-308-293-9271 

Email:  kjensen@princeoftheroad.net 

òTreat Others The Way  

You Would Like To Be Treated!ó 

www.princeoftheroad.net 

Click Link Below For a Special Song Written By the COO and his Daughter titled Guiding Me.             

Performed by Trisa Schroll, Doug Rathjen & Sean Schroll 

òGUIDING MEó 

http://www.dynamicswebcasts.com/site/view/72225_DYNAJAMOnDemandMusicians.pml 

(Ctrl + Click Here) to hear song Guiding Me 

Support Our 

Troops! 

Announcement!!  

To Caseworkers & Counselors 

2010 Prince of the Road Computer 
Calendars Are In!  YAY!!!  

POTR donates cellular phones  

Prince of the Road was recently 

acknowledged for a donation that 

was given to Catholic Charities in 

Omaha, NE.  A box containing 

several cellular phones were do-

nated to help their cause.  They 

specialize in Addiction Recovery-

Mental Health Services-

Children’s Programs-Domestic 

Violence Shelter-Family Enrich-

ment-Pregnancy Counseling & 

Adoption-Food Assistance-

recent memo containing a sincere 

thank you was received in our of-

fice from Rev. Mr. David Klein, 

Donation Coordinator.  Catholic 

Charities is located at 3300 North 

60th Street, Omaha, NE.  We 

would like to thank our own Joe 

Dreher for making this happen. 

www.ccomaha.org (CTRL + Click here) 

York, Nebraska area newspaper York 

News-Times acknowledges Prince of 

the Road 

Prince of the Road was recently presented with a 

reader’s choice award from the York-Times.  Prince 

of the Road has transported clients in the York, 

NE area for many years and has established strong 

working relationships with many organizations in 

the area including the Nebraska Department of 

Health & Human Services.  Prince would like to ex-

press a sincere thank you to those who voted our 

company as the best transportation service in the 

area.  We are honored and will continue to do what 

we do best.  That is, getting the citizens of Ne-

braska to where they need to be, when they need 

to be there.  Thank You! 

http://www.princeoftheroad.net/
http://www.dynamicswebcasts.com/site/view/72225_DYNAJAMOnDemandMusicians.pml
http://www.ccomaha.org

